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All Markets

Atlanta
Indianapolis
Cincinnati
St. Louis
Louisville
Little Rock
Birmingham
Charlotte
Greenville
Jackson

Tampa
Chicago
Dallas
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Historical Markets



Priority
Markets

Atlanta
Birmingham
Charlotte . . .
Chicago O Historical Maintenance Market

Cincinnati (Upgraded to Priority Support)

Dallas o
Greenville O

Indianapolis

O

O Priority Markets

Jackson
Little Rock

Louisville O o
St. Louis O O

Tampa O o

o Test Markets

Test ° o

Markets o

Detroit ° O
Huntsville* O 2 0 2 1
Lexington*
New Orleans o

o MARKET TESTING

Washington, D.C. o o

Kentucky Statewide O

Missouri Statewide
Ohio Statewide

*Test market includes Television 41



CAMPAIGN TIMING

Campaign Launch: 5/17 - 8/31

517 _5/24_5/31 6/7 6/14 6/21 628 75 7/12 = 7/19 7/26 82 8o 816 8/23 | 8/30

Priority Market S
Broadcast All Priority Markets
Test Market Broadcast Raleigh-Durham, Lexington, Huntsville
Prloru.:y.Market Pre-Roll, Display, Social, Audio Kid Reviewed Only
Digital
Test Market Digital Pre-Roll, Display, Social

AON Search




NOW PLAYING
CAMPAIGNS

5/17 - 8/31

331MM 109MM 461K
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SUMMER CAMPAIGN/HISTORICAL SPRING CAMPAIGNS

: . Video Video Site Hotel Arrival
Year Spend |Impressions| Clicks . . : : Notes
P P View |Completions| Sessions | ROAS Lift
2021 * Broadcast
impressions
(May - | $5,373,709 | 331,639,255 | 726,942 (145,328,559 123,880,789| 1,879,745 | $69.86 78.0% ncluded.
Au New Test
g) Markets
2020 brlgaeg::/gst
(Feb - | $1,025,095 | 32,014,680 | 72,795 |22,428,088| 21,388,779 | 280,416 $87.03 55.2% | during time in
M market, paused
ar) early
2019
(Feb - | $2,250,000 | 178,302,970 | 610,000 |78,102,970| 62,502,970 | 1,637,038 | $139.98 | 39.44% | "oue o oo
June)

*results through 8/31, includes Kid Reviewed & Now Playing




Awareness

331,639,255
Impressions

145,328,559
Video Views

CAMPAIGN PERFORMANCGE

Paid Media
Engagement

726,942
Clicks

123,880,708
Video Completions

ADARA**

389,539
Influenced

Hotel Bookings

$137.3M
Hotel Revenue

$60.86
ROAS

Arrivalist**

0.45
APM

78.0%.
Arrival Lift

“*All possible media will be tagged and measured with both ADARA and Arrivalist. Attribution window will run though November 2021.

** We were able to track $1,965,745.86 or 31% of our paid media budget with ADARA pixels.

ADARA results are based on their enriched data model, but it does not account for 100% of hotels across the state.
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ADARA COVERAGE

« ADARA’s hotel coverage is about 42% in Tennessee and includes (but not limited) to:

« Marriott Bonvoy/Starwood properties - Ritz Carlton, St. Regis, JW Marriott, W Hotels, Sheraton,
Marriott Vacation Club, Delta, Le Meridien, Westin, Renaissance, Gaylord, Courtyard, Four Points,
Springhill Suites, Protea, Fairfield Inn, AC Hotels, Aloft, Moxy, Residence Inn, Towneplace, Autograph
Collection, Design Hotels, Tribute

e Choice properties - Comfort Inn, Cambria, Ascend, Quality Inn, Sleep Inn, Clarion, MainStay Suites,
Woodspring Suites, Suburban Extended Stay, Econolodge, Rodeway Inn

e« Best Western properties - GLo, ViB, Best Western, Best Western plus, BW Premier Collection, Best
Western Premier, Sadie, BW Signature, Executive residency, Aiden

 OTA (online travel agency) data - Kayak, Jack Rabbit and others

e Addition of Independent Properties
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Memphis
Peabody Ducks
Memphis Zoo
My Big Backyard
Fire Museum
Bass Pro Shop

Children’s Museum
of Memphis

Nashville

Adventure Science
Center

Nashville Zoo
Soundwaves*
SOAR Adventure
Frist Art Museum

Country Music Hall of
Fame and Museum

Discovery Center at
Murfee Spring

KID REVIEWED LOCATIONS

Chattanooga

Tennessee Aquarium
Chattanooga Zoo
Highpoint Climbing

Creative Discovery
Museum

Knoxville

The Muse
Navitat

Zoo Knoxville

Smokies

Dollywood

Ripley’s Believe it or Not
Sevier Air

Anakeesta

Wilderness at the
Smokies*

Pigeon Forge Snow
The Island

Ripley’s Aquarium

Other

Discovery Park of
America

Safari Park
Casey Jones Village
Fall Creek Falls

Hands On!

Wilderness (Jackson)*
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KID REVIEWED
CAMPAIGNS

5/17 - 8/31

BZMM 23MM

pI d d
SSSSSSSSSS Clicks to Site

715%

Arrival Lift




KID REVIEWED CAMPAIGN/HISTORICAL CAMPAIGNS

Video Site Hotel Arrival
Year Spend Impressions | Clicks |Video View . . . Notes
P P Completions| Sessions | ROAS Lift
2021 | Broadc.ast
Impressions
(May - $992.675 62,761,579 176,971 28,007,403 22,991,097 118,886 $297.97 75% included.
Aug) New Test Markets
2019 Includes
(Feb - $537.,329 66,700,000 160,000 19,100,000 8,200,000 82,546 $142.37 34% Dollywood
June) Impressions

*results through 8/31, includes Kid Reviewed & Now Playing




Awareness

62,761,579
Impressions

28,007,403
Video Views

CAMPAIGN PERFORMANCGE

Paid Media
Engagement

176,971
Clicks

22,991,097
Video Completions

ADARA**

141,027
Influenced
Hotel Bookings

$49.5M
Hotel Revenue

$297.97
ROAS

Arrivalist**

74.70%
Arrival Lift

“*All possible media will be tagged and measured with both ADARA and Arrivalist. Attribution window ran through November 2021.

** We were able to track $166,369.99 or 17% of our paid media budget with ADARA pixels.

ADARA results are based on their enriched data model, but it does not account for 100% of hotels across the state.
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Growth o
Markets

Atlanta
Charlotte
Chicago
Cincinnati
Dallas
Detroit
Indianapolis
Louisville
New Orleans
Orlando
Tampa
Washington DC

Mature
Markets

Jackson
Little Rock
Greenville

Raleigh-Durham

St. Louis

Kentucky Statewide
Missouri Statewide
Ohio Statewide
Alabama Statewide

O Growth Markets

o Mature Markets

2022
TARGET
MARKETS




SPRING 2022 CAMPAIGN TIMING

Campaign Launch: 2/1 - 6/30 (Spring Brand & Kid Reviewed)

FEBRUARY

6 week flight 2/1 - 3/13

CTV

IN-STREAM VIDEO

DISPLAY
SOCIAL
SEARCH

INFLUENCER

CONTENT

ACTIVATIONS

EMAIL/OWNED



ARRIVALIST DAIA

MEMPHIS REGION




TENNESSEE ARRIVALIST SETUP CRITERIA

TDTD defined 10 regions as POIs to track arrivals to each region as well as cross-region visitation.

Arrival Criteria

e They traveled at least 50 miles from
their home (home can be both TN
residents as well as out-of-state
residents)

e They spent a minimum of 5 hours
within the state of TN

e They spent majority of trip time in
TN



CROSS COUNTY VISITATION - SHELBY COUNTY

Primary Arrival Secondary Arrival
Shelby Fayette
Shelby Haywood
Shelby Madison
Shelby Crockett
Shelby Henderson
Shelby Humphreys
Shelby Benton
Shelby Carroll
Shelby Davidson
Shelby Hickman

Source: Arrivalist May 17, 2021 - November 30, 2021 (post attribution). Arrivals exposed Summer 2021 campaign.



VISITATION BY DMA - MEMPHIS DELTA REGION

DMA % of Arrivals
Nashville 8.0%
Dallas/Fort Worth 6.6%
Memphis 5.5%
Little Rock 4.8%
Jackson - TN 3.3%
Houston 3.0%
Columbus/Tupelo 2.7%
Chicago 2.6%
Atlanta 2.4%
Paducah 2.3%

Source: Arrivalist May 17, 2021 - November 30, 2021 (post attribution). Arrivals exposed Summer 2021 campaign.



VISITATION BY DMA - SHELBY COUNTY

DMA % of Arrivals
Nashville 8.6%
Memphis 7.2%

Jackson - TN 4.7%
Little Rock 4.3%
Chicago 3.9%
Columbus 3.8%
Dallas/Fort Worth 3.7%
Atlanta 3.3%
Paducah 2.9%
Jackson - MS 2.5%

Source: Arrivalist May 17, 2021 - November 30, 2021 (post attribution). Arrivals exposed Summer 2021 campaign.



L&H Employment Statewide — Dec (preliminary)




L&H Employment Memphis MSA - Dec (preliminary)




Statewide Employment by Industry — Dec (preliminary)
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Lodging Update - Smith Travel Research

* Tennessee opened 37 hotels accounting for 4,281
rooms in 2021

* The annual RevPAR level in Tennessee for 2021 was
$71.12, 92.1% of the 2019 comparable

* The highest monthly RevPAR level in Tennessee was in
July 2021 ($99.61), which was the highest level for any
month in the state on record



2022 TENNESSEE GOVERNOR'S

CONFERENCE ON HOSPITALITY & TOURISM

SEPT. 28 — 30
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