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The
Economy
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The Question Is When,
Not If, RevPAR Will Recover
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GDP Forecasts
Continue to Increase, +2.2 p.p.
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Unemployment Expected to be
Within 20 bps of Pre-pandemic Levels

2021 Unemployment Rate Forecast 2021 Unemployment Rate Forecast 2021 Unemployment Rate Forecast
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Current
Trends
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Rebounding
Hotel Performance

US WEEKLY REVPAR
RevPAR Change
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Breaking Down
2021 RevPAR Decline

RELATIVE TO 2019 THE BULK OF THE SHORT FALL IS FROM OCCUPANCY
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U.S. Hotel Total Operating
Revenue - By Property Type

DOLLARS PER AVAILABLE ROOM: MAY 2021 AS A PERCENT OF MAY 2019
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U.S. Hotel Gross Operating
Profit- By Property Type

DOLLARS PER AVAILABLE ROOM: MAY 2021 AS A PERCENT OF MAY 2019
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Leading
Indicators
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Record Fixed Investment, But More
Recent Trends Suggest Waning Confidence

PRIVATE NONRESIDENTIAL FIXED INVESTMENT

Billions of Dollars
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Google Trends Analysis
Business Travel Recovery

BUSINESS TRAVEL LEADING INDICATORS

Corporate Big Brands Average Amex Centurion Lounge
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Record Level Household Savings
But Consumer Confidence is Lagging

HOUSEHOLD CHECKABLE DEPOSITS CONSUMER CONFIDENCE INDEX
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Source: CBRE Hotels Research, BLS, OECD.
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Google Trends Analysis
Leisure Travel Recovery

LEISURE TRAVEL LEADING INDICATORS

Big Brand Loyalty Programs All Inclusive Resorts
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Source: CBRE Hotels Research, Google Trends. Key words: Bonvoy, Hilton Honors, World of Hyatt, IHG Rewards, All-inclusive Resort.
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Improvements In
Air Travel Have Leveled Oft

TSA THROUGHPUT AS A PERCENT OF 2019 LEVELS
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Supply
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The Pace of
Reopening has Plateaued

3.0% OF ROOMS REMAIN CLOSED
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Construction Inputs are Well
Above their Long Run Averages

STEEL AND IRON LUMBER AND WOOD PRODUCTS
Producer Price Index Producer Price Index
400 400
68% above the average  frp>
330 350 Still 33% above the average
300 300

250 250

200 200

150 150

100 100

50

I I R R I I R SN
Y & s&\é\%@@\é\& N

Source: CBRE Hotels Research, BLS
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Futures Indicate Headwinds But Lumber
Declines May Soften Price Increases

STEEL FUTURES
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Higher Wages and Employment
Headwinds New Construction

CONSTRUCTION WAGES

Dollars Per Hour
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NUMBER OF CONSTRUCTION EMPLOYEES
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Hotel Operators Continue To Confront
a Challenging Labor Environment

WAGE PRESSURES A HEADWIND TO MARGINS JOB OPENINGS PER HOTEL ARE INCREASING
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Capital Markets
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Debt and Structured Finance
All Hospitality Lenders

FEWER CONSTRUCTION LENDERS WILL BE A HEADWIND TO FUTURE SUPPLY
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Lodging CMBS
30+ Day Delinquency

THE DELINQUENCY RATE SHOULD CONTINUE TO IMPROVE AS HOTELS REOPEN
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Lodging CMBS
Special Servicing

PRE-/POST-COVID - SPECIAL SERVICING RATE LODGING CMBS
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